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Nigeria at a 

glance
o Nigeria is an African country on the Gulf of 

Guinea. 

o Nigeria’s population was 213.4 million in 

2021 making it the largest population of 

black people in the world. 

o Over 70 percent of Nigerians engage in the 

agriculture sector mainly at a subsistence 

level.



Nigeria’s 

agriculture 

potentials

 Nigeria largest producer of cassava globally at 

57 million tons in 2021

 Largest producer of maize in Africa at 33 

million tons 

 Nigeria leads in the West African yam belt 

producing about 94% of yams in the region 

and 70% of global production



The Down Side

o Discovery of commercial quantity of oil affected agricultural development

o Massive rural-Urban drift 

o Fast life in the cities spurred fast food culture and gave Big Food leverage



Big Food Companies in Nigeria 



A new food culture



Fallouts

 Decline in traditional farming and quality of food

 Fatalities attributable to trans fats consumption in Nigeria started increasing

 More Nigerians getting heart attacks and strokes from consumption of 

imported vegetable oil that have high trans fats content



#TRANSFAT FREE NIGERIA 

CAMPAIGN 



Countering the industry with the right 

information

 Citing the right sources of information– WHO, FMOH, Global researches  

 Identifying and working with policy makers

 Working with the media to pass the message



Zero-ing on Transfats through regulation

Fats and Oils Regulation 2019 and the Pre-Packaged Foods, Water, and Ice 
Labelling Regulations 2019

OUR MESSAGE

 Effects of Industrially Produced TFA     

 Cost of TFA – health burden

 Need for policy change/implementation

TARGET

 Policy Makers

 Food Producers

 Consumers









Media is Crucial



Digital media messages



Outcomes

Fats and Oils Regulations 2023 and Pre-

packaged (Water and Ice) Food Labelling 

Regulations 2023 has been passed!



Thank You!
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